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ZMC-USA
1776Woodstead Court, Suite 215
TheWoodlands, TX 77380
Phone: (281) 419-6050
Fax: (281) 419-6049
Email: sales@zmc-usa.com
www.zmc-usa.com

Company Description
Founded in 1954, Zhejiang Medicine Company (ZMC) is staffed
with over 4,000 employees worldwide and has over 50 years of
active ingredient manufacturing experience. ZMC manufacturers’
active pharmaceutical ingredients, CoQ10, Vitamins A and E,
Lycopene, B-Carotene, Lutein, Zeaxanthin, Biotin andAstaxanthin.

ZMC operates in North America as ZMC-USA from its offices in
TheWoodlands, Texas. Globally, our mission is one of corporate
responsibility to our customers, our employees and the world.
ZMC’s manufacturing facilities have successfully passed audits
by major vitamin manufacturers, Fortune 100 pharmaceutical
manufacturers as well as many European, Asian, Australian and
U.S. regulatory agencies. ZMC’s facilities are FDA Registered,
cGMP,OHSAS18000, ISO14001, HACCP, SA8000, ISO22000 and
USP-Dietary IngredientVerified. ZMCmanufactures Kosher and
Halal certified, allergen free, non BSE/TSE, and non GMO/IP
products. Test methodologies include USP, JP, EP, FCC and
others as requested.

Key Personnel
Scott Steinford
President

Sander Krupski
National Sales Manager

Caiti Clarke
Operations Manager

Pam Hilpert
Controller

Technologies, Patents,New Products
Patents
Lutein Patent # US7271298
Zeaxanthin Patent # US7485738

New Product: D3

Major Markets
North America, Australia, South America, Europe, Asia

Major Products
CoQ10
B-Carotene
Lutein
Natural and SyntheticVitamin E
Biotin
Vitamin A

Global Initiatives
ZMC has gone to extraordinary lengths to achieve the highest
standards of sustainability as verified through ZMC’s numerous
facility certifications.

Our mission is to build on our history of product excellence and
innovation to provide the highest-quality ingredients to our
world-wide customers in medicine, research and dietary supple-
ment production. We will accomplish this by exceeding the ex-
pectations of our customers while conserving resources and
preserving the quality of the environment. Through our culture,
our drive and the expertise of each individual employee, we are
uniquely positioned to provide best-in-class ingredients to a
global customer base.

As a concerned corporate citizen we are committed to the care
and improvement of human and animal life. ZMC has sustained
a strategic philanthropic program to improve the quality of life in
the global communities we serve. Our goal is to foster a culture
of discovery in all of our activities and to continue to strengthen
our relationships with universities, hospitals, agencies and our
community.

Reputation, commitment, innovation and sustainability are the
cornerstones of our success. You’re in good company with the
ZMC family today and well into the future.
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